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TTG Travel Experience

Italy’s leading event for the promotion  
of global tourism

For three days, Rimini becomes the beating heart of the global 
tourism industry: tourism boards, tour operators, travel agencies, 
airlines, accommodation facilities, and providers of services, 
technology and innovative solutions come together in a single 
major networking platform. 

TTG is more than just a trade show, it is a workshop of ideas,  
a place to anticipate the trends, formats and inspirations the 
define contemporary travellers.
 
TTG Travel Experience is a byword for tourism.

Watch the video



Italy’s tourism  
and hospitality 
marketplace

Scheduled every year for October, TTG Travel Experience and 
InOut | The Hospitality Community are held at the same time to 
create the largest Italian marketplace dedicated to tourism 
and hospitality.

TTG Travel Experience brings together the leading players  
in organised tourism, including national and international 
accommodation facilities, while InOut | The Hospitality 
Community is an absolute must for companies offering 
hospitality products and services.

TTG is Italy’s key event for the promotion of global tourism

Scan the QR code 
and watch the video 
of the 2025 edition.

InOut is Italy’s leading event for the hospitality industry.

Facts & Figures

TTG Travel Experience is much more than a trade show. It is place where, for just 
three days, real opportunities for networking, business  and training come together.

*Figures relate to the entire TTG Travel Experience and InOut | The Hospitality Community 2025 marketplace

Key marketplace data

3
Days of business, meetings 
and seminars

19,500
Business meetings

1,000
Buyer from 75 countries

26
Pavilions

70
Foreign destinations

200
Events

72,700
Attendance, + 3% more 
visitors than in 2024

2,700
Brands

400
Speakers



Visitors
TTG Travel Experience is the place that brings together the real decision-makers  
in tourism.  Over 60% of visitors hold key roles in the decision-making process,  
which makes the event a real opportunity to develop relationships, forge agreements 
and anticipate industry trends.

TTG is the place to meet the real decision-makers in tourism.

12%
Services

48%
Tourism intermediaries

26%
Accommodation 
facilities

8%
Trrade and mainstream 
media

3%
Transport

3%
Technology and 
innovative solutions



The buyer contingent

TTG welcomes a contingent of around 1,000 carefully 
profiled buyers, ready to discover the best in Italian and 
international tourism. A global network covering over 75 
countries, with buyers from every continent.

Buyers

•	 Tour operator and travel agencies

•	 Corporate travel manager

•	 OTAs and digital platforms

•	 Destination managers

Meetings

•	 Over 19,500 B2B meetings at the last edition

•	 Targeted matching through My Agenda by TTG, the digital meeting  
      scheduling platform

•	 Profiled contacts to make the most of every moment at the show

Selected buyers. Targeted meetings. Global opportunities.

Exhibitors
An integrated exhibition ecosystem, designed to enhance every tourism segment. 
TTG is the place where supply and demand come together effectively, generating 
real value throughout the value chain.

11%
Accommodation facilities

11%
Technology/web

10%
Services

34%
Tour Operators 
Travel agencies

19%
Italian and international 
promotional bodies

8%
Transport

4%
Media / tourism 
marketing consultants

4%
Associations and 
institutions



Exhibition areas

ITALY

The Italy Area is the largest marketplace for Italy’s tourism offer. 
Regions, agencies, operators and accommodation facilities 
promote Italy’s tourism heritage to international stakeholders 
through experiences and destinations.

The beating heart of the tourism 
business: Global Village hosts tour 
operators, service companies, 
suppliers and technologies catering 
to the distribution network. It is a 
place to forge relationships and 
define market strategies.

GLOBAL VILLAGE

THE WORLD

The World is the area dedicated to  
major international destinations that 
wish to establish direct contact with 
tourism intermediaries. It hosts airlines, 
tourism boards, DMCs, incoming 
operators and accommodation  
facilities abroad that promote  
authentic experiences and tailored 
products for international markets.



TTG Next Startup

The area dedicated to innovation in 
tourism, with a selection of the most 
exciting national and international start-
ups. This dynamic hub features pitches, 
talks and events that foster discussion 
between new businesses, investors and 
operators, creating concrete opportunities 
for growth, cross-fertilisation and the 
development of new travel solutions.

IN PARTNERSHIP WITH

Hotel Chains

The TTG project conceived for large hotel 
chains. A high-visibility format that focuses 
on brands, strategies and business models, 
with Hotel Talks as its beating heart:  
an exclusive space for presentations, 
meetings and targeted networking 
opportunities with buyers and operators, 
thanks in part to the meeting scheduling 
opportunities provided by MyAgenda.

Alongside its large exhibition areas,  
TTG offers dedicated vertical features 
designed to capture emerging trends and  
put the spotlight on the players reshaping 

the sector’s future: from the most 
promising start-ups to large international 
hotel chains.



Exhibition 
layout

The layout is designed to facilitate direct 
contact between supply and demand.   

It is designed to optimise visitor flow and 
maximise visibility for exhibitors, offering all 
stakeholders an immersive, functional and 
business-oriented experience.

The three main areas – Italy, The World and 
Global Village – are designed to showcase 
every segment of the tourism industry, make it 
easier for visitors to explore the entire offering, 
create synergies and foster direct contact 
between supply- and demand-side operators.

ITALY AREA

GLOBAL VILLAGE AREA

THE WORLD AREA
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Business opportunities
Meet buyers. Build your business. 

At TTG Travel Experience, exhibitors are not only visible:  
they are connected. TTG provides you with a customised 
programme for you to make direct contact with the buyers 
most relevant to your business.

MY AGENDA BY TTG
MyAgenda organises one-to-one 
meetings with Italian and international 
buyers, selected to match your target 
audience. This global matching platform 
creates one large community where  
Italian and international supply and 
demand come together in an exclusively 
B2B environment.

FAM TRIP
By coming to TTG Travel Experience,  
you gain access to an exclusive business 
opportunity: Fam trips dedicated to the 
event’s buyers.

A strategic opportunity to introduce and 
showcase your destination to those who 
shape the global tourism offer.

MEET&MATCH
Speed dating sessions at the start of the 
event: an extra opportunity to expand your 
contacts, fill your diary and get noticed by 
new buyers.

Why organise a Fam trip with TTG Travel Experience? 
The benefits: 

•	 Bring your region to life for a selection of tourism 
operators in an authentic and immersive setting.

•	 reate strategic and lasting connections with target 
buyers, increasing opportunities to forge commercial 
partnerships.

•	 Stand out from the competition by promoting your 
tourism offering in a customised, high-impact 
programme. 

Fam trips take place before or after the event, but also 
throughout the year, as tours organised outside the show: 
real experiential moments designed to connect regions and 
buyers selected by TTG.

The TTG Travel Experience buyer team carefully selects 
operators that are suitable for your product and the fam trip 
programme, ensuring high-value meetings and maximum 
effectiveness.
 
Fam trips take place before or after the event and generate 
concrete results: 85% of buyers include the visited 
destinations in their offer and over 75% of exhibitors  
establish new business relationships.

Want to find out more? 
Scan the QR code



Opportunities to boost visibility

An integrated communication ecosystem

By coming to TTG, you can ensure your brand has a constant presence  
before, during and after the show, through a combination of digital channels  
and physical spaces.

Newsletters & DEMs: targeted communications sent  
to a highly profiled database to generate awareness  
and high-quality leads.

Sito web: a dynamic portal with a high volume of monthly 
visits and real-time updates.

Social Media (LinkedIn, Facebook, Instagram):  
constant promotion on strategic platforms, with editorial 
and sponsored content. A constantly growing community 
ensures constant visibility before, during and after  
the show. 

Visibility tools available to your brand

Digital channels, physical spaces and editorial tools combine 
to optimise your presence.

Official app: your brand’s presence on a digital tool 
increasingly used by visitors to find their way around,  
plan and interact with content and exhibitors. It includes 
features such as an interactive map, event programme, 
push notifications and much more.

Visibility in the fairgrounds and offline advertising: 
promotional materials (totems, posters, banners, signage) 
strategically placed around the exhibition centre..

Publishing - online and offline: communication 
opportunities through TTG Italia, the show’s official 
publishing channel and a fully integrated journalistic 
information platform dedicated to the key players of  
the tourism industry.



Why exhibit at TTG?

To give your brand maximum visibility 
You will be able to present your latest products to a professional 
audience and enhance your presence through promotion on all 
event channels and in official trade show materials.

To connect with the industry’s real decision-makers
Thanks to highly selected visitors and buyers and the My Agenda 
by TTG business matching platform, you can plan targeted 
meetings and expand your network of strategic relationships to 
boost the growth of your business.

To stay one step ahead
Through our numerous seminars, conferences and exclusive 
installations, you can discover the latest market trends and 
anticipate your customers’ needs.

Scan the QR code, request a 
personalised quote and put your brand 
at the heart of the industry!



Why visit TTG?

To get a first look at innovations and outstanding solutions
At TTG, you will meet travel agencies, tour operators, 
accommodation facilities, and companies providing services, 
technology and transport solutions: the best in the industry to 
inspire your business.

To expand your network and connect with industry leaders
To take part in exclusive networking events with key decision 
makers and learn more about trends through talks with 
experts and leading companies.

To grow your business
To keep abreast of the latest innovations, create new strategic 
partnerships and capitalise on development opportunities in a 
dynamic and highly specialised environment.

Find out more



Training opportunities  
and content

TTG offers content designed for those who want to anticipate 
change and guide their strategies accordingly.   

The content is divided into thematic areas and includes:
•	 Seminars, talks, panel discussions and case histories
•	 Contributions from experts, top companies and prominent 

industry voices
•	 Focus on innovation, sustainability, design and new formats

Book&Go is TTG Travel Experience’s narrative format 
dedicated to travel stories, tourism culture and the 
promotion of regions.

This experiential arena is dedicated to revealing  
regions, and is designed to inspire, generate strategic 
connections and foster dialogue on the future of  
tourism and hospitality..



Travel & Hospitality Vision.  
Anticipating change.  
Driving innovation.

Every year sees the presentation of Travel & Hospitality 
Vision, a strategic tool that captures the main economic 
trends and changes in consumer behaviour that will shape  
the future of tourism and hospitality.

Produced by TTG Travel Experience, Vision is designed 
to support those working in the sector with data, 
insights and scenarios that help guide business 
decisions. It provides high value-added content,  
aimed at those who want to stay one step ahead.

Who is it aimed at?

•	 Tour operators
•	 Tourism promotion bodies and institutions
•	 Hoteliers and accommodation managers
•	 Travel agencies
•	 Destination managers
•	 Designers, content creators and travel designers

What does it offer? 

•	 A clear overview of the trends that will drive the market  
in the coming years

•	 Practical ideas for building effective strategies and 
communication plans

•	 A compass to help you navigate constantly evolving  
markets with confidence

How to access it?

•	 Attend the official presentation during TTG Travel Experience
•	 View the Vision preview to discover emerging trends in 

advance (scan the QR code on the side)

Find out 
more



TTG Italia: 
the leading publishing brand  
in tourism and hospitality 

The editorial point of reference for those involved in tourism.
Through the TTG Italia brand, TTG Travel Experience provides 
the sector with authoritative content and knowledge tools to 
support the development of regions and business growth.
TTG Italia is the leading publishing brand for tourism and 
hospitality: a multi-channel platform, both in print and digital, 
which informs, inspires and connects key industry players on  
a daily basis.

With over 50 years of experience, TTG Italia reaches the 
desks of tourism professionals directly: over 70% of readers 
are travel agents, always on the lookout for insights into 
industry trends and news about companies, destinations  
and products.

Being featured in TTG Italia means speaking to the heart  
of the market. 

TTG Italia – Thematic magazines 

Strategic content for a global view of the sector

TTG Innovation, TTG Italy, TTG Global, TTG World: four magazines per  
year, each with a specific thematic focus and an in-depth editorial approach, 
designed to offer analysis, trends and perspectives useful to tourism and 
hospitality professionals.

The titles and content are inspired by the macro areas of TTG Travel 
Experience, creating a coherent and functional synergy with the show  
and its business objectives

Offline and online  
publishing products

RACCONTI 
DAL FUTURO
Il mercato del turismo 
raccoglie la sfida  
e reinventa gli strumenti

L’ANALISI 

Deloitte legge 
la nuova era

ULTIMA FRONTIERA 

Il settore alla 
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La tecnologia 
avanza in hotel 
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TTG Luxury – The magazine dedicated to high-end 
tourism

TTG Luxury is TTG Italia’s publication that explores the 
world of exclusive hospitality and high-end tourism, 
reporting on trends, innovation and news in a sector  
where uniqueness is the defining characteristic.

With two annual editions (Spring and Winter) and a 
fortnightly newsletter, it is aimed at a select audience  
of luxury professionals: Readers: 5* and 4* Superior hotels, 
tour operators specialising in luxury travel, DMCs and 
providers of exclusive services, airlines, private jets and 
high-end shopping malls.

TTG Today – he tabloid that’s there where tourism  
takes place

The official tabloid of key industry events, distributed at the 
main Italian trade shows dedicated to tourism and 
hospitality: BIT, BMT and, above all, during the three days of 
TTG Travel Experience. With five issues per year, TTG Italia 
provides live coverage of the latest news, trends and key 
players in the market.Distribution is targeted at a select 
community: tour operators, travel agencies, tourism boards, 
transport companies, institutions, and companies offering 
services and innovation.

1144  MMAARRZZOO  22002244  DAILY www.ttgitalia.com

TODAY

Il tempo stringe. L’estate è ormai 
prossima e ci si interroga su qua-
le sarà l’andamento dell’incoming. 
Il 2024 potrebbe ripetere i bril-

lanti risultati del 2023 o, complici l’au-
mento dei prezzi e l’insufficienza dei 
collegamenti, consacrare la definitiva 
fine di quell’effetto rebound di cui ave-
va beneficiato l’Italia post pandemia. 
La sfida è lanciata e fra gli operatori 
intervistati nell’inchiesta di TTG si evi-
denzia un cauto ottimismo, motivato 
dalla forte ripresa delle prenotazioni 
anticipate e dall’allungamento della 
stagionalità anche ai mesi di spalla, con 
numerosi gruppi già prenotati a giu-
gno e settembre.  
A giocare un ruolo chiave potrebbe es-
sere poi la situazione di instabilità geo-
politica che interessa il Medio Orien-
te, che potrebbe rivelarsi uno straor-
dinario veicolo di traino per l’incoming 
tricolore.  AAllllee  ppaagggg..  22  ee  33

Incoming, scommessa estiva 
Adesso gli operatori ci credono 
Fra opportunità e nodi irrisolti, replicare i brillanti risultati dello scorso anno è più che una semplice speranza

L’early booking torna in adv 
Cresce la domanda per le destinazioni long haul

In agenzia di viaggi si tira un sospiro di sol-
lievo: l’early booking è ritornato e le mete a 
lungo raggio sono in vetta alle preferenze del-
la clientela italiana. Il 2024 è iniziato così, con 
una richiesta concentrata sulle destinazioni 
lontane, favorita anche da un Mare Italia con 
i villaggi vittima di una generale impennata 
dei prezzi. Cresce anche la voglia di persona-
lizzazione e di arricchimento della vacanza 
con esperienze particolari. Nell’inchiesta rea-
lizzata da TTG fra gli agenti di viaggi di tutta 
Italia emerge poi la riconferma della centra-
lità del prodotto crociere, che continua a trai-
nare le vendite.  Alle pagg. 10 e 11

L’Italia è entrata stabilmente nel miri-
no dei grandi gruppi alberghieri e dei 
fondi di investimento. E per la prima 
volta si è superata la soglia delle 2.000 
strutture per un totale di 210mila ca-
mere. Deloitte rileva che l’89 per cen-
to degli investitori internazionali ha 
nel proprio raggio d’azione il nostro 
Paese, con la metà degli investimenti 
orientati al segmento lusso. In partico-
lare, sul Sud Italia si concentrano pro-
getti di marchi come Rocco Forte Ho-
tels, Four Seasons e Accor.  AA  ppaagg..  55

Regioni italiane,  
il turismo è slow 
Le regioni italiane si prepara-
no all’estate con una serie di 
progetti innovativi, in grado 
di catturare forme di turismo 
alternativo. È il caso ad esem-
pio dei ‘Cammini aperti’, idea-
to dall’Umbria ma aperto a tut-
te le regioni.  AA  ppaagg..  1188  
 

I ‘nuovi Equilibri’ 
a TTG Day 
Sapersi reinventare per ri-
spondere alle esigenze di un 
turismo in costante evoluzio-
ne: la prima edizione di TTG 
Day svoltasi a 
Milano si è 
concentrata 
sulle numero-
se sfide che 
attendono i 
player del 
comparto.  AA  ppaagg..  99 
 

Crociere, si parte 
dal Mezzogiorno 
I big player del mondo delle 
crociere si concentrano sul 
mercato del Centro-Sud Italia.  
Sono tante le novità che le 
compagnie hanno introdotto 
per incrementare l’attività da 
alcuni scali strategici della Pe-
nisola. AA  ppaagg..  3300

Il Centro Sud Italia 
nel mirino dei big 
dell’hôtellerie 

Siamo alla BMT! 
Pad. 6, stand 6145-47

Website: ttgitalia.com 

The platform where you can find daily updates, trends 
and industry insights.

Visit the website to stay up to date 

Newsletter

A daily update featuring the most important news from 
the world of design applied to hospitality and sent to a 
database of 30,000 targeted contacts.

All the news delivered straight to your inbox!   
Scan the QR code to subscribe.

Digital edition

Immediate access to digital versions for quick and 
interactive viewing. 

Browse the magazine wherever and whenever you want!  
Scan the QR code and get instant access to the digital 
versions. 

ONLINE



The TTG ecosystem Events outside the show

TTG Travel Experience is expanding its business and 
communication platform with TTG DAY, the event  
dedicated to tourism and hospitality professionals.

Organised by TTG Travel Experience and InOut | The 
Hospitality Community, TTG DAY is an exclusive event 
designed for managers and business people in the sector:  
a unique opportunity to identify trends, analyse data, draw 
inspiration for strategies and discuss market challenges  
and opportunities. 

The programme features high value-added content, including 
the results of TTG Monitor – the survey that gathers insights 
directly from the TTG Community of buyers, tour operators 
and travel agencies – to support decisions based on  
concrete data.
 
TTG DAY is the ideal meeting point for those who wish  
to anticipate the future of tourism and hospitality.

Scan the QR Code 
and watch TTG DAY 

2025 video  

Scan the QR Code 
and watch TTG 

MONITOR 2025 video  



An exclusive event that brings together top international 
buyers for one-to-one meetings with high-end operators.  
Three days of B2B workshops, explorations of the local area, 
conferences, unique experiences and high-level networking  
in the heart of Florence, a destination of excellence.

AURA. LUXURY FOR THOSE WHO CRAFT IT  
AND FOR THOSE WHO SEEK IT.

 27TH - 29TH OCTOBER 2026 FLORENCE 

Find out more

The event dedicated to the  
world of luxury travel



TTG TODAY
Tabloid

TTG TODAY
Tabloid

Nessuno stop su Nord Africa 
e Mar Rosso. La bella notizia 
per il turismo italiano arriva 
dai network di agenzie, che 

tirano le somme del dopo vacanze di Na-
tale e tirano anche un sospiro di sollievo. 
Lo scoppio delle ostilità nell’area, infatti, 
ha fatto temere un brusco stop delle pre-
notazioni. Frenata che, a parere delle re-
ti di agenzie, non c’è stata. Un rallenta-
mento si è registrato, ma nulla di grave: 
anzi, il mare dell’Egitto continua ad esse-
re il prodotto più venduto in questo ini-
zio 2024. La geografia delle vacanze esti-
ve, invece, vede emergere i grandi classi-
ci, prima fra tutti l’Italia, che resta una 
certezza, insieme a Grecia e Spagna. Sul 
lungo raggio torna a far numeri l’Asia, fi-
nalmente riaperta, con il Giappone in pri-
ma fila. Gli Usa tengono banco, ma an-
che l’Oceano Indiano, mentre si segnala 
un deciso ritorno dei Caraibi, meta qua-
si ‘dimenticata’.  Alle pagg. 2 e 3

La nuova mappa del mondo 
Tutte le mete degli italiani 
L’andamento delle prenotazioni evidenziato dai network mette in luce la tenuta di Egitto e Mar Rosso

Italia: viaggi lenti e autentici 
Le strategie delle Regioni per affrontare il 2024

Un’offerta sempre più tematica e diversifica-
ta. È questa la linea di prodotto e di promozio-
ne scelta dalle regioni italiane per il 2004, che 
punta a soddisfare una domanda nuova, quel-
la emersa dal Covid.  
Spazio, allora, al turismo delle radici, lento, de-
dicato alle famiglie, alla valorizzazione delle ec-
cellenze produttive. E  a quello, intramontabile, 
incentrato sull’enogastronomia, reso attuale dal 
contatto più diretto con i territori. L’obiettivo è 
sollevare le destinazioni mainstream dall’ecces-
sivo carico turistico, e nello stesso tempo offri-
re esperienze autentiche che portino ricchezza 
nei territori.  Alle pagg. 12 e 13

Incrementi dei prezzi nei voli: nessuno, 
o quasi, ne vuole parlare. Le compagnie 
aeree usano la massima prudenza ad af-
frontare un argomento che dallo scorso 
anno è diventato uno dei temi più scot-
tanti per il comparto: l’aumento repen-
tino e deciso dei costi per volare. Fra prez-
zo del carburante, mancanza di aerei e 
stagionalità da sfruttare al massimo per 
fare cassa e margini,  si prevede un’esta-
te durante la quale il costo del volato pe-
serà ancora molto sul prezzo che i viag-
giatori dovranno mettere a budget per 
concedersi una vacanza.  A pag. 22 

TTG Day a Milano 
La grande novità 
È l’evento che mancava. “TTG 
Day è un appuntamento uni-
co, una giornata ispirazionale 
che ci vede fare da apripista 
in un nuovo modo di comu-
nicare” spiega Gloria Armiri 
annunciando l’evento del 14 
febbraio a Milano. A pag. 11 
 

La visione 
di Debellini 
Dalla vendita di Alpitour allo 
stato del tour operating. Nel 
nuovo appuntamento con il Caf-
fè con il direttore, il presidente 
di Th Group, 
Graziano  De-
bellini, com-
menta la ces-
sione del Grup-
po torinese e 
avanza previ-
sioni sul 2024. A pag. 9 
 

Operatori in cerca 
di occasioni 
Dalle crisi possono nascere an-
che nuove opportunità. Questa 
la speranza nutrita da molti t.o. 
nostrani, che TTG ha intervista-
to per comprendere se e come 
la recessione economica di alcu-
ni mercati Ue possa aprire nuo-
vi spazi.  Alle pagg. 26 e 27

Vettori alla sbarra: 
un’altra estate 
di voli a caro prezzo

55  FFEEBBBBRRAAIIOO  22002244  DAILY www.ttgitalia.com
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una richiesta concentrata sulle destinazioni 
lontane, favorita anche da un Mare Italia con 
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dei prezzi. Cresce anche la voglia di persona-
lizzazione e di arricchimento della vacanza 
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lizzata da TTG fra gli agenti di viaggi di tutta 
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nare le vendite.  Alle pagg. 10 e 11
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fondi di investimento. E per la prima 
volta si è superata la soglia delle 2.000 
strutture per un totale di 210mila ca-
mere. Deloitte rileva che l’89 per cen-
to degli investitori internazionali ha 
nel proprio raggio d’azione il nostro 
Paese, con la metà degli investimenti 
orientati al segmento lusso. In partico-
lare, sul Sud Italia si concentrano pro-
getti di marchi come Rocco Forte Ho-
tels, Four Seasons e Accor.  AA  ppaagg..  55

Regioni italiane,  
il turismo è slow 
Le regioni italiane si prepara-
no all’estate con una serie di 
progetti innovativi, in grado 
di catturare forme di turismo 
alternativo. È il caso ad esem-
pio dei ‘Cammini aperti’, idea-
to dall’Umbria ma aperto a tut-
te le regioni.  AA  ppaagg..  1188  
 

I ‘nuovi Equilibri’ 
a TTG Day 
Sapersi reinventare per ri-
spondere alle esigenze di un 
turismo in costante evoluzio-
ne: la prima edizione di TTG 
Day svoltasi a 
Milano si è 
concentrata 
sulle numero-
se sfide che 
attendono i 
player del 
comparto.  AA  ppaagg..  99 
 

Crociere, si parte 
dal Mezzogiorno 
I big player del mondo delle 
crociere si concentrano sul 
mercato del Centro-Sud Italia.  
Sono tante le novità che le 
compagnie hanno introdotto 
per incrementare l’attività da 
alcuni scali strategici della Pe-
nisola. AA  ppaagg..  3300

Il Centro Sud Italia 
nel mirino dei big 
dell’hôtellerie 

Siamo alla BMT! 
Pad. 6, stand 6145-47

Italy

InnovationRACCONTI 
DAL FUTURO
Il mercato del turismo 
raccoglie la sfida  
e reinventa gli strumenti

L’ANALISI 

Deloitte legge 
la nuova era

ULTIMA FRONTIERA 

Il settore alla 
prova dell’IA

ALBERGHI 

La tecnologia 
avanza in hotel 

TT
G

 IT
A

LI
A

 N
. 3

 –
 7

 O
TT

O
B

R
E

 2
02

4 
- 

A
N

N
O

 L
II 

- 
P

re
zz

o 
pe

r 
co

pi
a:

 €
 0

,5
2 

 -
 P

os
te

 It
al

ia
ne

 S
.p

.a
. S

pe
di

zi
on

e 
in

 A
bb

on
am

en
to

 P
os

ta
le

 -
 A

U
T.

 N
° 

M
B

PA
/C

N
/A

N
/0

35
/A

.P
./

20
19

 -
 S

TA
M

P
E

 IN
 R

E
G

IM
E

 L
IB

E
R

O

IN
N
O
V
A
TI
O
N

FEBRUARY MARCH APRIL MAY

Global

S E I  U N  AG EN TE  D I  V I AG G I O ?

S CO P R I  CO M E  A L

TO R N A  A  FA R E  I L  M E ST I E R E  P I Ù  B E L LO
D E L  M O N D O,  A L  R E STO  C I  P E N S I A M O  N OI !
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TODAY

Sessanta edizioni e ancora 
tanto da raccontare, in linea 
con le evoluzioni di un mer-
cato che, negli ultimi anni, 

ha cambiato completamente pelle e 
ha saputo reinventarsi. Si alza oggi 
il sipario su TTG Travel Experience e 
InOut, di scena al quartiere fieristi-
co di Rimini.  
Tre giorni intensi, all’insegna del 
confronto, del dibattito sull’industria 
dei viaggi, dell’hospitality e del con-
tract per porre le basi del travel del 
futuro.  
Fil rouge della manifestazione è l’Uto-
pia, intesa nell’accezione positiva del 
termine.  
A raccontare personaggi, retroscena 
e momenti salienti dell’evento b2b ar-
riva puntuale l’informazione di  TTG 
Italia, attiva ogni giorno sull’agenzia 
di stampa e sulle edizioni quotidiane 
di TTG Magazine.  Alle pagg. 2 e 3

TTG e InOut, verso l’Utopia  
Il turismo entra in scena 
Si apre oggi alla Fiera di Rimini la tre giorni dedicata all’industria del travel e al mercato del contract

Tutti gli occhi su Alpitour 
Giorni decisivi per il futuro del Gruppo torinese
Alpitour nei prossimi giorni avrà gli 
occhi di tutti puntati addosso.  
Quando Giovanni Tamburi ha reso 
noto che era giunto il momento di  
uscire dall’azionariato ha infatti al-
zato al massimo il livello dell’at-
tenzione.  
Se dovessimo affidarci ai vari esper-
toni di mercato il gruppo torinese 
potrebbe avere già imboccato un 
sentiero ben preciso, con la pratica 
quasi chiusa.  
Ma le cose sono più complicate di 
quanto si immagini, perché le ope-
razioni di respiro internazionale se-

Le vacanze stanno cambiando. Una 
clientela nuova, più preparata ed 
esigente, si sta avvicinando alle 
agenzie di viaggi. E quello che sem-
brava andare di moda fino a qual-
che anno fa, ora appare superato. 
Cresce la voglia di affidarsi a un pro-
fessionista e, parallelamente, la do-
manda per maggiore assistenza ed 
esperienze di valore.  
La distribuzione si trova così a fare 
i conti con clienti particolarmente 
pressanti, carichi di lavoro maggio-
rati e uno scenario profondamente 
trasformato.  A pag. 16

Enit: la strategia 
di Ivana Jelinic 
L’amministratore delegato 
dell’Agenzia Nazionale per 
il Turismo illustra a TTG Ita-
lia i piani per fare crescere 
l’incoming. Primo obiettivo 
la conquista di bacini alter-
nativi, puntando sui merca-
ti emergenti. 

A pag. 5 

 

Malpensa e Linate 
in piena ripresa 
L’estate conclusa ha riportato 
i due aeroporti milanesi a nu-
meri superiori al 2019. Andrea 
Tucci (nella fo-
to), vice presi-
dent aviation 
business deve-
lopment di Sea, 
racconta i pia-
ni per il futuro.  

A pag. 12 

 

L’anima luxury 
di Rocco Forte 
Ritratto dell’imprenditore che 
ha fatto del lusso in hotel la 
sua missione e che ora vuole 
crescere anche in Italia, incre-
mentando un portfolio com-
posto attualmente da sette 
strutture.  

A pag. 20

Cambiano i viaggi, 
cercasi esperienze 
di valore e qualità

guono riti e ritmi molto precisi. Di 
sicuro Alpitour ha dimostrato effi-
cacia e  innovazione, ottenendo an-
che risultati sul fronte della margina-
lità (che si vedranno a fine ottobre).  
Nessuno nelle ultime stagioni ha 
corso sul velluto, ma ora anche in 
casa Alpi è giunto il momento di 
passare alla cassa e raccogliere 
quanto seminato.  
In ogni caso questa 60esima edizio-
ne della nostra fiera saluterà la fine 
di un certo tipo di percorso torine-
se. Il resto del film lo vedremo nei 
prossimi mesi.  (r.v.)

World

TTG TODAY 
Tabloid

JUNE DECEMBEROCTOBER

Media&Events

Spring Edition Winter Edition

The annual event in the calendar of meetings organized by TTG Travel 
Experience and InOut | The Hospitality Community for the travel and 
hospitality industry.

AURA The Luxury Travel Event  is the benchmark for luxury tourism —  
a business platform hosting one-to-one meetings between top-tier  
international buyers and high-end travel operators.

Italy’s leading trade show for the promotion of global tourism. For three 
days, Rimini becomes the stage for the world of travel: national tourism 
boards, tour operators, travel agencies, airlines, transport companies, 
accommodation providers, tourism services, and technology companies 
come together to shape the future of tourism and create new business 
opportunities.

Italy’s leading B2B event for the hospitality industry — a comprehensive 
platform dedicated to designing, furnishing, and innovating spaces for  
hotels, resorts, and beach establishments. It brings together the best  
technologies, supplies, furnishings, and wellness solutions for the  
hospitality world.

EVENTS

The magazine dedicated to high-end tourism,  
showcasing trends and insights from those who have 
made exclusivity and uniqueness their hallmark in travel.

The editorial brand dedicated to the hospitality industry.

The leading editorial brand in tourism and hospitality, 
publishing four magazines each year:

Italy: focused on the inbound market 

Global: dedicated to stories, key figures, and businesses 
in the tourism industry

Innovation: focused on technological transformation

World: dedicated to destinations and the international  
market

MEDIA

The tabloid that reports on what happens across the 
main trade shows in the industry.



Italian Exhibition Group:  
leader in trade show 
experiences

Italian Exhibition Group SpA, a joint stock company listed on 
Euronext Milan, organises and hosts 56 major trade shows 
and 119 conferences in Italy and around the world. It sets itself 
apart by organising events in seven categories, of which one 
category, TOURISM & HOSPITALITY, includes TTG Travel 
Experience and InOut | The Hospitality Community:

Tourism & Hospitality
Food & Beverage
Jewellery & Fashion
Wellness, Sport & Leisure
Lifestyle & Innovation
Green & Technology
Industrial

A guarantee of quality, innovation  
and international vision.

Watch the video

Save the Date

14 - 16 october 2026
RIMINI EXPO CENTRE



Tourism & Hospitality Division
Foro Buonaparte, 74 - Milan
Tel. 02 806892
salesttg@iegexpo.it�

HEADQUARTERS
ITALIAN EXHIBITION GROUP SpA
Via Emilia 155 - 47921 - Rimini

Please contact out team for further information, cooperation or inquiries.

Follow us on

ttgexpo.it


