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TTG TRAVEL EXPERIENCE 2026, HOTELS AND CHAINS FACING THE FUTURE:
NEW GENERATIONS, BRANDS AND HOSPITALITY MODELS

« Hotel Chains brings leading national and international hotel groups to TTG Travel
Experience: brands, development strategies and new hospitality models take
centre stage in the Hotel Talks

o New for 2026: purchasing managers from hotel chains attending TTG will be able to
join InOut’s buyer pool, thus strengthening the link between hotel demand,
suppliers and the hospitality industry

e From generational change to inclusion, the programme will also focus on hotel
work: businesses, students and managers will discuss the sector’s new professional
dynamics

ttgexpo.it | inoutexpo.it

Rimini, 9" October 2026 — The hospitality industry is evolving in the way it does business, builds brands and,
above all, attracts new professionals. TTG Travel Experience 2026, scheduled to take place from 14 to 16"
October at Rimini Expo Centre, will feature an initiative specifically for hospitality sector transformations by
bringing together major hotel chains, managers, buyers, students and industry professionals.

Hotel Chains, TTG’s format for leading Italian and international hotel groups, will play a central role as a
meeting place built around development strategies, brand transformation and new hospitality models with
opportunities for direct interaction between chains, operators and buyers.

HOTEL TALKS: THIRTY MINUTES TO EXPLAIN STRATEGIES AND PROJECTS

The core of the format will be the Hotel Talks. Each hotel chain will have 30 minutes to explain its positioning
and present new projects to a professional audience. An agile format, designed to bring the groups’ strategies
to the fore and turn a brand presentation into an opportunity for dialogue with the market.

The 2026 format will also strengthen the link between TTG and InOut: purchasing managers from the hotel
chains attending TTG will be able to join the buyer network of InOut | The Hospitality Community, thus
enabling them to make direct contact with companies specialising in furnishings, design, wellness, technology
and services for the hospitality sector.

THE WORK ISSUE: YOUNG PEOPLE AND BUSINESSES IN UNFILTERED DIALOGUE

One of the most pressing issues concerns human capital. On Wednesday 14" October, at 2.10 pm in the
Main Arena, the session entitled Existing without filters: young people and hospitality businesses compared
beyond the blind spots of (mis)match will place students and human resources managers face to face to
discuss the gaps that still exist between young people’s expectations and company needs.
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The panel, with the participation of Confindustria Alberghi, will address the topic of the new
intergenerational pact in the hospitality sector. Speakers will include Elisabetta Fabri, President of
Confindustria Alberghi; Graziano Debellini, President of TH Resorts; Marco Gilardi, Senior Vice President of
Operations Italy at Minor Hotels; and Mariangela Pecora, HR Director for Italy & the Maldives at The Palace
Company, alongside students invited to share the younger generation’s point of view.

INCLUSIVE HOSPITALITY: FROM EMPLOYMENT TO VALUE FOR LOCAL AREAS

The debate on the future of hospitality will also focus on inclusion. On Wednesday 14" October, at 3.40 pm,
in the Global Village Arena, the panel discussion entitled Does truly inclusive tourism exist? Inclusive
hospitality as a space for authentic relationships will address the issue of professional accessibility and
hospitality models that create value for guests, staff and local communities. Speakers will include Alex Toselli,
director of Albergo Etico, who will discuss professional integration projects for people with disabilities. The
common thread is always the same: make the hospitality sector more attractive, inclusive and competitive
by focusing not only on products and technology but also on people, skills and the quality of the professional
experience.

ABOUT TTG TRAVEL EXPERIENCE - INOUT | The Hospitality Community
Event: international trade show; organiser: Italian Exhibition Group SpA; frequency: annual; edition: 63™; entry: trade
only; website: www.ttgexpo.it - #ttgexpo

PRESS CONTACT IEG, TTG TRAVEL EXPERIENCE
Elisabetta Vitali, head of corporate communication & media relation; Marco Forcellini, Pier Francesco Bellini, press office
manager media@iegexpo.it

MEDIA AGENCY TTG TRAVEL EXPERIENCE

Martina Vacca: martina@mindthepop.it, mob. +39 339 748 5994; Fabrizio Raimondi: fabrizio@mindthepop.it, mob. +39
335 389 848; Stefano Chiossi: stefano@mindthepop.it, mob. + 39 388 739 4358; Maria Laura Piazza:
marialaura@mindthepop.it, mob: +39 393 564 1179

ITALIAN FOCUS ON
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/\H I BITION Italian Exhibition Group S.p.A., a joint stock company listed on Euronext Milan,
GROUP a regulated market organised and managed by Borsa ltaliana S.p.A., has,
Providing the future with its facilities in Rimini and Vicenza, achieved national leadership over the
years in the organisation of trade shows and conferences. The development of
activities abroad - also through joint-ventures with global or local organisers,
in the United States, United Arab Emirates, Saudi Arabia, China, Mexico,
Germany, Singapore, Brazil, for example — now sees the company positioned
among the top European operators in the sector.

This press release contains forecast elements and estimates that reflect the management’s current opinions (forward-
looking statements”), particularly regarding future management performance, realization of investments, cash flow trends
and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and
uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from
those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends
in ltaly, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general
macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information
contained in this release, does not claim to be complete, and has not been verified by independent third parties. Forecasts,
estimates and objectives contained herein are based on the information available to the Company as at the date of this
release.
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